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This paper describes the way Design works as a transdiscipline when projecting systems of 
everyday objects as an axis of integration of different sciences and disciplines. These systems 
of objects become the scenarios of people’s lives, so it is necessary that these (streets, cities, 
houses, websites, posters, brands, cars, chairs, street furniture, among many others) are made 
in a systemic and strategic way. It implies that they are optimal from the creation for its 
use, their communicational significance, and even as a coadjutant mode of education for the 
population in order to improve their living conditions. 

Thus, the purpose of this work is the reflection, from the disciplinary arguments of strate- 
gic design in its complex process, the projections of object systems as significant possibilities 
to create solutions of welfare from the everyday reality. In methodological terms, this disci- 
plinary argument is observed in the processes of semiosis and estesis as elements of interac- 
tivity -or systemic communication— fundamental for the knowledge, projection, and solution 
of the recursive, antagonistic, and complementary possibilities of the world of the daily life 
of the human being. The foregoing implies that reality is distinguished as a process of chaos 
and order of dynamic aesthetic interactions, that is, an organization of possibilities of the un- 
certainty of reality for neguentropic purposes, posing from the strategic design of systemic 
foundation, the minimum necessary bases for the design of social welfare. 

The Design constituted in its project development processes as a transdiscipline, shows 
a character of creator of systems of functions and meanings from and to everyday objects 
as communicative interactions type networks. This means that Design, given its complex 
pragmatic ontological nature, has the necessary condition to propose future possibilities, from 
the current existing characteristics, not only as research to understand but to improve the world 
of the living and not living systems 
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Objects are found in everything that surrounds the human being and allow them to build 
meaning and understanding the structure and order in their daily activities as life devices 
in daily scenarios. Thus, it is necessary to reflect that not only the existence of everyday 
object systems in daily activities is significant, but also that their technological and aesthetic 
evolution modifies such activities, sometimes almost imperceptibly, and particularly collective 
imaginations are turned into new forms of relationship between subjects and objects, as well 
as between subjects and subjects. 

Shove (2007) indicates the great importance observed by the almost invisible material 
objects designed in everyday life for the meaning of culture and social practice of human life 
and quotes Latour who notes the importance of material culture for society, thus as a need for 
a theorization of the role of these objects in daily life, in addition to their possible recreation 


(...) social interactions, power structures, institutions and organizational systems 
are routinely analysed without reference to the volumes of stuff involved. While 
this is probably true of ‘mainstream’ sociology, goods and artefacts have a central 
role in other traditions like those of material culture, archaeology, anthropology, 
and studies of science, technology and consumption. Anthropologists have had 
much to say about the social lives of things; people writing about the emergence 
of consumer society have commented on the commodities involved and, mov- 
ing fields again, product designers and design academics take relations between 
products and people to be of defining significance for the nature of their work. 
(Latour as quoted in Shove, 2007, p. 2-3) 


In any case, the design of everyday object systems has the obligation to promote the fa- 
cilitation of daily activities as a utilitarian function (from eating forks, through the number 
of “clicks” that are given to a web page, to the viability to move around in a street or room), 
and similarly —and in many cases even more important— these object systems must promote 
the well-being of users through their symbolic function as emotional well-being (spiritual, 
emotional, sensory, psychological, moral, psychic, among many others) from the languages 
and discourses that must be rigorously thought and projected. 

The objects designed from formal disciplinary projects, and even those that were not con- 
ceived in this way, are constructions that reveal the cognitive structures of a society, whose 
forms allow and promote social events and phenomena of coexistence. This is where the need 
to create object systems strategically thought from systems, in order not only to satisfy the 
needs of people but especially to develop objects that allow subjects in their daily coexis- 
tence, obtain material benefits and symbolic for their growth and dignified development. As 
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aresult, it is possible to define objects as networks of interaction between social subjects that 
communicate symbiotically as a system. 

Studies of everyday objects are enriched by this systemic vision, among whose principles 
is to observe reality not only as the sum of the constituent parts to analyze and synthesize social 
phenomena but as parts of interconnected structures -communicational interrelationships— 
that allow in addition, to observe the possible problems of the components in their recur- 
rent, antagonistic and complementary material and symbolic dynamics to give them complex 
objective solutions. 

The systemic strategy of Design is involved in the planned and intelligent possibility for 
the continuous improvement of the life of the world system from everyday objects, not only for 
human beings but particularly for systemic sustainability, that is, all the rest of living and non- 
living subjects that are part of the permanent processes of natural —and artificial— balances 
and imbalances of the systemic organization (homeorresis) of the planet. 

The importance implied by the systemic here proposed is the form of research, projection, 
and solution, in which psychosocial aspects are circumscribed that even the consumer may 
be unaware of and not necessarily be expressed in the results of research techniques field. 
This deep perspective or dense explanation (Geertz, 2001) is achieved through the focus on 
the processes of communication or interactivity between the different forms of relationship 
between subjects and objects (semiosis and esthetics). 

That is, the proposal goes beyond proxemics, granting interactivity a non-permanent sym- 
bolic synchronic character and the construction of satisfactory and significant life experience 
systems (emotional, intellectual, sensitive, among others), from the representative character- 
ization of other particularities of cultural systems such as the interactivity of the systems of 
rites, myths, particular languages, taboos, etc. 

Mandoki (2006) suggests the need to discuss the existence of a closer link between daily 
life and aesthetics, by virtue of the fact that it is observed that a historical separation is still 
perceived today that must be bridged. That is, it is about the construction of the social collec- 
tive unconscious from objects. Aesthetics as today has already been observed in many works, 
not only deals with the qualities of the object called “cult” (work of art) or the possibilities of 
the conditions of the apprehension of said object by a subject or its metacognitive processes 
resulting from the interaction with such object. 

It is then, through discursive associative relationships —semiosis or systemic interactions— 
between subjects/subjects, subjects/objects, objects/objects, and objects/subjects, that the mean- 
ings of experiences in the ways of seeing and their aesthetics possibilities in the language sys- 
tem in the process of aesthesis are systemically erected. The systemic is distinguished in the 
interaction -communication— whose 
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(...) idea of idea of object is nothing more than a cut, a piece, an appearance, a 
face, the simplifying and one-dimensional face of a complex reality that is rooted 
both in the physical organization and in the organization of our anthropo-socio 
representations. (Morin, 2001, p. 176) 


According to Brown: “(...) social challenges require systemic solutions that are grounded 
in the client’s or customer’s needs. This is where many approaches founder, but it where 
design thinking —a new approach-— excels” (2010: 32). So, It is intended to locate Design 
to transcend by opening and enabling explanations, understandings and projections of said 
social phenomenon, thus distinguishing the relative contextual synchronic polysemy which 
is a defect and at the same time a virtue for Design itself as it can be used as an experience 
strategy of production of a sense of identity from the conventions of the material and symbolic 
cultural systems oriented towards ends. 

Systemic strategic design acts axially as a transdiscipline, whose tangential scientific and 
theoretical coadjuvants are woven around the specific project, that is, theoretical and empirical 
approaches to science, technology, and the arts are treated as argumentation and proposition 
tools in determining Design project, and they are systemically constituted in the investigation, 
in the conceptualization, in the proposal, in the materialization and in the monitoring and 
control of the projects. 

To sum, strategic systemic Design produces systemic strategies for processes to improve 
everyday living conditions, which makes the designer not only a disciplinary specialist in the 
creation of objects but also a strategist for the development and possibility of solving various 
problems, including social ones. 


References 


Brown, T. & Wyatt, J. (2010). Design thinking for social innovation. Harvard Business 
Review. Winter of 2010 31-35. Cambridge: Harvard Business School. Accessed: https:// 
ssir.org/images/articles/2010WI_Features_WyattBrown_New.pdf 


Geertz, C. (2001). The interpretation of cultures. Barcelona: Gedisa. 
Latour, B. (1992). Where are the Missing Masses? A Sociology of a Few Mundane 


Artifacts. In W. Bijker and J. Law (eds), Shaping Technology/ Building Society. Cambridge: 
Institute of Technology Press. 


Mandoki, K. (2006). Prosaica Uno. Estética cotidiana y juegos de la cultura. Ciudad de 


Sri Satguru Jagjit Singh Ji eLibrary NamdhariElibrary@gmail.com 


México: Siglo XXI. 
Morin, E. (2001). El Método I. La naturaleza de la Naturaleza. Madrid: Catedra. 


Shove, E., Watson, M., Hand M., & Ingram J. (2007). The design of everyday life. Oxford: 
Berg Oxford. 


Sri Satguru Jagjit Singh Ji eLibrary NamdhariElibrary@gmail.com 


